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CondéNastto Not Feature
Animal Fur in Content,Ads

Someof the media

conglomerate'semployees
had been targetedoutside
of their homesby animal

rights activists.
BY ROSEMARY FEITELBERG

While two animalrights groupsflagged
Condé Nast’spledge to no longer feature
animalfur in globaleditorial content
or advertising as “breaking news,” a
companyspokespersonsaidMondaythat
thecompany’svaluesandguidelineshave

reflectedthis for manyyears.
CondéNast toucheduponthe company’s

approachin its 2025-30 Sustainability

Strategy,whichnotes,“Across our titles,we

donot featurenew animalfur in editorial
content oradvertising.”

TheCoalition to Abolish theFur
Tradeappearedto takecredit for

that, after leading “a relentless nine-

month campaign,”accordingto the

group’s executive director SuzieStork.

Those efforts included “months of
sustainedpressureby CAFT activists

acrosstheworld, includingdisruptive
demonstrationsandresidentialpicketing
of Condé Nast executives,” shesaid.

In August, for example, animal rights
activists supportersprotestedwith bullhorns

outsideof thehomeof Vogue’sdeputyeditor
TaylorAntrim. Thatwas saidto beoneof

morethan 100 protests that targetedCondé

Nast employeesandsomeof themedia

company’s businessaffiliates, suchas Mattel.

During another incident, a man, who was
identified asa “deaf animal rights activist,”
wasarrestedon Sept.28,duringwhatCAFT

described as “a peaceful lawful protest” for

disturbingthe peaceoutsideofthe home
ofTeenVogue’sfeatures director Brittney
McNamara in Paxton,Mass.

JoshuaLoftin, 25,wasreleasedon
bail, afterbeingchargedwith disturbing
thepeace,witnessinterferenceand

obstructionof justice,accordingto the

a representativefor the PaxtonPolice

Department.
CAFT saidtherewerealso demonstrations

insidetheAmericanGirl Doll store,dueto
itsconnection to CondéNast.

CAFTwassaid to havetargetedCondé
Nast’sprized title Vogue (and “harassed
manyemployeesin the process”)without

citingany examplesof newfur in Vogue’s

The InternationalFur Federation’s
chiefexecutiveofficer Mark Oatensaid,
“It’s disappointing that CondéNast has

takenthisdecisionand it suggeststhey
arefrightenedby animalactivists.Next

theywill have to banwool or leather
adverts, as the activities won’t stopat fur.

Theyshouldhave beenbraveandlet their
readersdecidewhat theywant to buy. It
won’t impact the fur sector, as we have not
advertised with them for a few years.”

CAFT, which previouslyinitiated
campaignsagainstMarc Jacobs,Max Mara
andother fashionbrands,is now focusing

its “full attentionon Berluti andthe other
LVMH holdoutsthatcontinueto profit
from the cruel fur trade,” Stork said.

While major designersandbig-name
retailerslike NeimanMarcusstopped

sellinganimalfur productsseveralyears
ago, the faux fur apparelbusinessis on
track for growth. In 2023, the global
syntheticfur marketwas$371.3 million,
and it is expectedto reach$863 million
by 2033, accordingto the NewYork-based

research firm Market.us.

Therearean estimated1,100retailers
and100 manufacturersthatspecialize
in fur with 85 percentof thembeing
family-run operationsthat have been

passeddown from onegenerationto the

next, accordingto the Fur Information
Council of America.For decades,fur
wasassociatedwith ahigh-rolling luxury
lifestylealongwith jumbo diamondsand
stilettos.To thatend,the Blackglama
“What Becomes a Legend Most?”
advertisingcampaignwasacovetedcoup
amongcelebritieswith MarleneDietrich,
JoanCrawford,MarthaGraham,Rudolf

Nureyev, Raquel Welch,Ray Charles,
Cher,MaggieSmith, BrigitteBardot,
Bette Davis, CatherineDeneuve,Linda

Evangelista,Lauren Bacall andGisele

Bündchenbeingamongthe featured
talent through theyears.

Years beforecurrentCondé Naststaffers

weretargetedby CAFT supporters,People
for theEthical Treatmentof Animals had
lobbiedagainst and its leaderAnna
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officer for Condé Nast and global editorial

director.Wintourwasunruffledafterbeing
heckledby PETA, duringa2009 talk atthe
92y in New York. Shewas targeted earlier,
while lunchingatthe Four Seasonswith

PaulCavaco,Grace Coddington and Charles
Churchwardin 1996.An unidentified

woman told the maitre d’ thatshewas with

Wintour’s partyandwaspromptly directed
to thegroup’s table, where sheremoved

adead raccoon from ashopping bagand

flungit right onto theVogueeditor’scoffee

cup. True to form, theunflappableWintour
turnedto herboss,SteveFlorio, seatedat

thenext table, and said, “Merry Christmas.”
(Wintour cooly finished hercoffee __ from

anothercuP,of course, according to a
WWD report.)

In anunsolicited email, PETA’s director of

media relations Moira Colley said, “Vogue
hasfinally gotten the ‘fur is dead’ memo.
PETA startedthe movementagainstthe
atrociouslycruel fur industrybackin the

[19]90s, leading to top designersshedding

fur, and filthy fur factory farms shutting
down ona global scale.Now, it’s time for

publishers,designersandretailersto evolve

beyondfeaturingandpromotingleather,

too,asanimalskins arenothingmore than

hairless fur also stolenfrom animals who
suffer anddie inhideously cruel ways.”

Lastmonth PETA unveiled a billboard
featuringtheactressCayleeCowan to play

up plant leather and “to redefine leather.”

Cynthia

Rowley's
fauxfur

accessories.
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